


1

YOUR NAME: _______________
Digital to Present
This worksheet is based on the reading from the book, “Graphic Design: A New History” pages 385 -429
There are 4 questions. Please fill this worksheet out.  If you do not write full sentences then bullet point your answers. If it is a direct quote from the chapter, then include quote marks. 

	1. 
	Contrast the Machine Aesthetic of the 1920s with the Digital Aesthetic that arose in the 1990s. What are the visual and conceptual consonances? Differences?

	The word machine aesthetic means the formal features of a machine, chiefly the simple and regular shapes and the smooth contours seen as beautiful. Digital aesthetics refers to the recent links that are particularly 3D in nature and are associated with computer-based interactive art.  The main contrast between the machine aesthetics of the 1920s and the new digital aesthetics of the 1990s is that the machine aesthetics were made of shiny metals. The designs were in the form of molded plastics mirrored on a glass. In contrast, digital aesthetics are computer-based. The visuals are very smooth; for example, some characters are plastic and artificial, which resemble toys. The visuals are mechanized such that they have a digital look. For example, human images are created with artificial baldness in most of the very smooth images.



	2. 
	What do you make of the contemporary design focus on “experiences”? Is this a major shift or just a buzzword/fashionable trend?

	The modern design focus is based on experience rather than being a fashionable trend since differentiation of designs matters when it comes to the amount and complexity of the information consumers are presented with. Designs focus on experience since the users tend to remember the information that they are presented with in the past. However, nobody can forget how a certain design made him feel okay. The user experience design ensures that users do not have an informational view and a perfect combination of graphic layout, text and graphic design that is perfect.






	3. 
	Why do so many typefaces promoted by technology companies look alike? Do you consciously evaluate type when you are not working on it?

	Many typefaces look alike because they tend to look for a cohesive identity, experience and look and simplifying their interfaces. These companies are trying to move away from the more familiar logotypes that were initially launched with the look-alike's face. It is consciously necessary to evaluate the type even when you are not working on it. There are many visuals that users are tremendously bombarded with every day. Many of the typefaces keep telling the users the same Information whereby the most established brands sell their services in their content and how they sound and behave.



	4. 
	Overall, has digital technology been a blessing or a curse for graphic design?

	Digital technology is a blessing to a graphic designer. This is because design jobs are giving more opportunities to graphic designers more chances of learning constantly. Computers are the most used equipment by graphic designers since they depend heavily on the latest features and software. Again, the technology of the internet is an advantage to graphic designers since it offers them a chance to target a wider audience and more likely on increasing the awareness of their design work and services. Though digital technology has some underlying disadvantages, the fact remains it's a blessing since the advantages are more effective than the negatives.






